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Abstract

This article proposes an extension of the inteonatization and firm performance relationship
to include the firm's specific advantages and pennce indicators. Certainly, the suggested
framework is not holistic since various factorsthbimternal and external, affect the outcome of
internationalization. As this article provides @&dhetical advancement in international growth
and will stimulate for further investigation of howmternationalization affects a firm’s
organizational behavior towards performance. Thalyais in the paper is based upon data
gathered through personal interviews and mail swrviead with the executives of 143
Coimbatore Pump and motor manufacturers. The stadgals that there exists significant
association between performance variables and growhe overall international growth can
be achieved by increasing firm specific advges$a like, innovation, adaptability,
employment of skilled man power, setting of egsh and development centers etc for
internationalization. Also it is found that growithconnected with performance indicators like
increased sales volume, profit, asset value andrgidge value. All these variables are
analysed by using statistical tools of ifitgd mean score and to find relationship among
the variables for knowing the firm growth.

KEY WORDS: Growth, Internationalization, Performa nce, SMEs,

INTRODUCTION
Internationalization is an outward activity of frm by adapting and transferring the
resources of a firm from home country to hamintry. As part of their growth strategy,
especially SMEs choose to expand their gedgecascope from domestic market to
foreign markets. International expansion is @ pdrtant decision for small and medium
enterprises who have limited finance and f@va domestic focus with less resources.
The expansion of SMEs is reflected in incregiginactive role in international markets,
management’s involvement in international busnasd commitment shown. Exporting
activity has a positive effect on  the relatbip between SME’'s foreign activity, profit
and firm growth. Export is the basic and popularode of foreign entry of SMEs.
Exporting is relatively an easy mode to emiéw foreign markets with low resource
commitment and risk. Exporting (selling directlythrough sales agents ) is the main mode
of internationalization employed by these firdmsturn, a higher sales volume provides the
possibility of a higher production and produntzapacities to meet the market demands.

It is clear from the previous literature thahternationalization has a positive link
between the firm’s growth in terms of sales, rinégional operation and its reportedly superior
performance by higher quality products, marketaesion and profit maximization.
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Industry Profile

According to industry estimates, India producesriiion pumps of various kinds. There are
around 800 large, medium and small units produgnmps for sectors from agriculture to
nuclear power generation. Indian pump manufactuaee able to meet most of the domestic
market demand. Exports have registered an 11 pegoanth in the last two years. Coimbatore
is a multi sectoral district with various induss. The City houses large number of small scale
engineering companies. The first motor to be mastufad in India came from a small
engineering shop in Coimbatore. Today, the pumpnaoidr manufacturing sector is among the
largest engineering activities in the city. The pumanufacturing industry in Coimbatore holds
a major portion of the total Indian market shargeOthe years, the city has become as well
known for its pumps as it has for its textiles. Maorands in the international market are
Coimbatore based companies and the quality anchiteadhsuperiority of the products has
helped the sector cater to both domestic and gldd@lands. Apart from a leading presence in
the water pump market, the city’s manufacturingdesualso specialize in the manufacture of
industrial pumps. Coimbatore meets 40 % of the Indian pump supahd significantly
contributing to the exports of pumps and nmtoCoimbatore is also to be the Pump city of
Asia and has set a bench mark for the pumpréeqso The small and medium sized
enterprises located in the district. There @reost 15 international players who are
dominating the export market of India.

LITERATURE REVIEW ON PERFORMANCE INDICATORS
It also been proven that increased internation@izaresults in improved profitability.
(Gerlinger et al., 1989) The neo-classic perspective emphasizes ratignaditthe foremost
driver of internationalization presupposing thatnagers behave rationally and base their
decisions on economic efficiencifdrsgren, 1989)In a country where the domestic market
size is small, internationalization is an importagrowth strategySapienza, Autio, George, &
Zahra, 2009 Christopher Robertson, Sylvie K. Chetty( 2000)n their article, posits that each
firm’'s export performance is independent on thetexinin which the firm operates and gets the
knowledge. Their study uses contingency theomstablish if there is a relationship between
export performance and the level of firm betweeffiran’s strategic orientation and its context.
Antonio Majocchi, Antonella Zucchella(2003) studied and investigated the
relationship between Internationalization and @enfince. They suggested that performance is
not determined by export intensity and the numiferirdernational agreements, but by the
ability of the firms to gain access to specifiarkets. Moreover their study tend to investigate
that performance tends to suffer when SMEs inteynalize through foreign direct Investment.
In their finding they suggested that a liabiliof foreignness effect at the outset of
International expansion. However this negativeeatffcan be offset by the international
competencies that SMEs develop through intensereaptivity.
Previous research has shown a positive relationsbipveen general knowledge and firm
performance. In a study of corporate performancéapfinese compani€elios and Beamish
(1999) found that geographic scope (measured by the nuwibsubsidiaries and countries
invested abroad) is positively related to firm jtedfility. Zhou, Lianxi; Wu, Wei-ping, Luo,
Xueming (2007 offers a social network explanation for the putpd relationship between
internationalization and firm. The results implyathnternational business managers should
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consider social networks as an efficient meansetdihg internationally oriented SMEs to go
international more rapidly and profitably.

An organization's performance can be assessedfinbycial and non financial
measures. For organizations in the private secforancial success is the only long term
guarantee of survival. The non financial inthes include market share , product quality
and Brand recognition. According to the authorshe financial indicators include, sales
turnover, earnings per share, assets turn ostemnron capital employed David Williamsan
et al 2009. While recent research has investigated how thdopmances of international
operations are affected by entry mode, length pération in a host country, prior
international experience of the parent companyraaotii nationality (e.g., Gomes/Ramaswamy
1999), and found no published study has examihecberformance impact of organizational
learning within the context of the incremental mode

Geographic expansion is one of the most importpaths for firm growth. It is a
particularly important strategy for SMEs whosesihess scope has been geographically
confined(Barringer and Greening 199§. Internationalization is the extent to whicFren is
involved in international business.

Competitive advantages and performance

International business researchers agree thader o0 be successful in international business,
international firms should develop specific compets that are relatively unique and
inimitable, in order to maximize their utility fainternational performance (Barney, 1991;
Penrose, 1959; Nelson, 1991, Wernerfelt, 1984).e8asn the notion of firm specific
competencies, an assumption in most prior resaarttiat firms go abroad to exploit strategic
assets, that they command, and take advantager&&mmperfectiongDunning, 198Q. It is
these strategic resources that the big, oldereatablished firms typically have relied upon to
drive their performance in international marketdieT specific competitive advantages
followed by specific firms are identified.

Effect of internationalization on SME performance

Bloodgoodet al (1996 opine that international operations are requicede competitive in the
market by acquiring international expertise, tedbgie@s, and innovations. Internationalization
provides SMEs, the avenues for knowledge growdpability development and revenue
enhancement which reinforce their competitivendsternationalizing firms report superior
performance is a widely received thought. Thiswis widely assumed but it has not been
clearly stated/ validated by various academicsadtitioners (EIM, 2005). A review of the
evidence indicates no consistent linkage betweelSME’'s international operation and its
reportedly superior performance. Also there is rmamsensus regarding measurement of
internationalization performancKdtsikeaset al, 200Q. The different performance indicators
used makes it difficult to compare various studigse results may also be influenced by the
industry sectors and the time frames studied.

Thereforemacroeconomic indicatotr such as yearly national export growth in a given
industrial sector could be the predictor of Intgionalization. “The total number of
international potential buyers met in the last &rgé which could be a good predictor of
internationalization but will be also strongly celated with firm entrepreneurial behavior, since
the more entrepreneurial the international venttive,greater the number of potential buyers
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met. One can hypothesize that once a firm expezgerepid growth in terms of sales, it is more
inclined to take risks, or even to be more entmegueal.

RESEARCH METHODOLOGY

Sampling Frame:The Coimbatore District is the third largest Indistdistrict in the state of
Tamil Nadu. This district consists of a Networkaolarge number of Textile Mills, Engineering
Industries especially Micro, small and Medium diZenterprises and agro based Industries.

From the sources, it was identified that 270rmé$i are effectively exporting their
products to various countries. The sample chésethe study is 143 exporting companies
from both pump and Motor manufacturing Indust@ut of which 70 companies are the
listed member companies from EEPC (EngineerixgoE promotion council). The firms
involved in exporting of pumps and motors dnesmean all are water pumps. This may
include Automobile, Water pumps, Agricultural ppgn etc. and one time export
consignment were also included as exportimndi Few companies were also considered
from the list since those firms are Multtinaals and having subsidiaries in India

Simple random sampling method was used tolifimahe list of selected SMEs for the
study. A published table was used to selectgsample size.

Area and Period of study Fhe survey was conducted during the period of didlarJune 2012
in Coimbatore.

Instrument for the study A structured questionnaire was used as pyinmstrument in
collecting the data. Personal interview and rsailvey methods were used to collect the
data.. The Entrepreneurs, Marketing heads &hgbort managers of 143 firms were
included for the study and based on the tesh study was extended to the proposed
sample size. Likert scaling and semantic diffdeénscaling were used for the measurement
of variables. The analysis of the study was edttmough SPSS software. The results are
based on the statistical tools of one way Anévajdman test of mean ranks with chi square,
correlation and the cross tabulating of variables

OBJECTIVES & HYPOTHESES
The main objectives of the study are as follows

1. To find the firm specific advantages of intfanalization will lead to firm
performance and international growth.

2. To assess the export trend of the firms fodifig the international growth of the
select pump and motor industries.

3. To identify the overall performance indicatordn¢reased profit volume, sales
volume, asset value and the enterprise value assaciated with firm performance
and growth.

4. To find the association between demographidofaqfirm specific advantages) and
the overall international growth of firms.

Following are the hypotheses of the study.
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Ho(1)There is no significant difference between memanks towards Organizational
Performance in Exporting

Ho(2)There is no significant difference between mesnks towards assessing performance of
the exporter

Ho(3)There is no significant difference between mesnks towards rating export trend of the
Company

Demographic Factors

Ho(4)There is no significant association ke#w the designation of the respondents and
International Growth of the firm.

Ho(5)There is no significant association betwlsember of countries exported and the
International Growth of the Company

Ho(6)There is no significant association hedw Number of years of Experience in
International Markets and the International Girow

Ho(7)There is no significant relationship betwehe level of growth of export and the level
of performance in International markets

EMPIRICAL REVIEWS
The analysis and interpretation is based ondtatistical tools, which are Freidman test of
mean rank, correlation and Oneway Analysis ofwee.

ORGANISATIONAL PERFORMANCE, EXPORT GROWTH & ASSE SSMENT

The performance of the selected industry issasared to assess the growth of the firms
under study pertaining to post internationalizatpzocess To analyse the performance the
following three factors are considered. From shedy, the performance of the selected
industry is measured through the following fastdowards the international growth of the

firm.

v Organisational assessment & performance
v' Export performance
v' Overall performance in International Markets
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It is depicted in the below diagram.5.1

Fig 5.1: Performance and Growth

Export Performance

(assessing the export
Organisational advantage & trend ) Inter

Performance( firm national
specific advantages) Growth

Overall Performance in
international market

(assessing performance
variables: profit, sales,
asset, Enterprise Value)

(source : own for the research)

ORGANISATIONAL PERFORMANCE

The organizational performance is related with thdaptation of the firm towards
internationalization i.e, a firm should interdyainternationalize for performing internatidna
activities. The company should adapt quicklp foreign requirements, innovation,
appointment of skilled staff, resource commitrsestc.

Organisational performance related to firm specificadvantages.

Firm specific advantages are unigue to each fiefating to the length of time taken for

adapting to foreign activities. From the resgeneceived from the respondents to find out

whether the firms have changed and adapted rtswahe foreign specifications, quality
certifications, employment of skilled labourersgilled staff etc., the extent of change and
adaptation has been assessed.

Table 5.1.1: The organisational performance ot firm

S.No Organisational performance No Some extent Yes Total

Count % Count % Count % Count

%

1 the company quick to adapt to
customer requirements and changin
environments 3 2.1 70 48.95 70 48.95 143

100

2 the company keep growing through
innovation in product services,
absorption of technology 6 4.2 49 34.27 88 61.54 143

100

3 managers / staff of the export
department handle the business
efficiently and effectively. 7 4.9 65 45.45 71 49.65 143

100

4 staff/ managers at different levels of
the export department possess
sufficient problem solving&
experiential knowledge. 7 4.9 72 50.35 64 44.76 143

100

(Source : Primary data)
The respondents registered the organisationafonpesince of their respective companies.
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From the above table 5.1.1, majority of the canips have positively answered that their
staff/f managers are contributing towards thewvgn of exports in their company. 61.54%
have confirmed that the firm has been continuoislplving in innovation and adoption of

technology.

Fig. 5. 2: Organisational Performance

mthe company quick to adapt to

90 1 customer requirements and changing

80 - environments

70 - W the company keep growing through

60 - creative activities in product services,
absorption and utilization of

50 - technology

40 - managers / staff of the export
department handle the business

30 - efficiently and effectively.

20 A )

W staff/ managers at different levels of

10 - the export department possess

sufficient problem solving&

0 experiential knowledge.
No Some Yes
extent

Mean rarks towar Gs vigarirzativridn pefrorirarice  mExportirg

H,: There is no significant difference between memks towards Organizational Performance
in Exporting

Table 5.1.2Mean ranks towards Organizational Perfanmance in Exporting

Organizational Performance df Chi P
Mean square | value
S.No Rank value
1 | Is the company quick to adapt to the chant
environments and customer requirements 2.48
2 | Does the company keep growing through cre
activities in products services, quality, absanpti 3| 11.47; | .009**
and utilization of technology according to the
demand. 2.7
3 | Do managers / staff of export department hanté
business efficiently and effectively 2.47
4 | Do stafff managers at different levels of ex|
department possess sufficient experiential
knowledge and problem solving knowledge 2.35

(Source : Primary data) (** p <0.01)
From the result of Freidman test, as obseniedable 5.1.2, the chi square value is 11.477
at 3 degrees of freedom and the p value is 0.0@8ich is significant at 1 percent. Hence
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the null hypotheses gets rejected and theregsifisant difference between the mean rank
of organizational performance factors. Mdsthe companies have adequate experiential
knowledge either by the promoter or the exportimgnager to operate internationally. The
firms are utilizing the resources and adapthimgriselves to the foreign markets due to the
need of expansion in international markets.
Number of countries exported
It is observed that, Number of countries exportgdhle selected industry is also an indicator of
organisational growth.
Fig 5.3
Number of Countries Exported

M Frequency

Below 2

£r5 5-10
countries £ Above 10
countries

From the frequency analysis, the above diagafshows a 52 % (75 firms)of the firms
have explored in international markets in 5-10 ¢oes. This shows a significant growth in
performance by the selected firms contributediy increase of experiential knowledge.

ASSESSING THE EXPORT ADVANTAGES AND TREND

Ranking of assessment of the firm's export perfmmance variables

Firms internationalize in order to capture the epdial profit opportunities apart from their
home market or to withstand its competitive puessi.e. factors that influence the firm to
internationalize also contribute to its increaseafifability. It was in other words assumed that
the more international/global a firm is, the befier its performance. It was found that the
process of internationalization has lead theditmbetter performance, increase in profits and
sales turnover.
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Table 5.2.1: Assessment of the company’s exporogvth variables.

S.No Export growth variables Mean SD Rank
1 Profitability on Export 4,55 0.5 2
2 Export sales as a % of total si 4.35 0.674 3
3 Market diversificatiol 4.22 0.644 4
4 Export growth revenu 4.71 0.579 1

(Source : Primary data)

From the above table 5.2.1, the respondents ag&ted to answer how important are the
above criteria in assessing the performancehef tompany. Almost all the mean score
values shows an equal contribution of the expagrowth variables. Export growth

revenues shows the high mean score of 4.71egoat profitability shows the next mean

score of 4.55.

Mean ranks towards assessing performance of the gorter
H.:There is no significant difference between mearksdowards assessing performance of the
exporter

Table 5.2.2 :Mean ranks towards assessing performaa of the Exporter

Assessing performance of the Mean df Chi square | P value
S.No Exporter Rank value
1 profitability on Export 2.64
2 Export sales as % of total s¢ 2.30 3 64.62¢ .000**
3 Market diversificatio 2.05
4 Export growth revenui 3.00

\(Source : Primary data) (** p =<0.001)

From the result of Freidman test, as obserirdable 5.2.2, since P value is less than 0.01,
the null hypothesis is rejected at 1 percent le¥significance. Hence it is concluded that there

is significant difference between mean ranks towardssessing the performance of the

exporting firm. Based on mean rank almosttt@l performance measurements such as
sales, growth, profitability and market diveistion shows a mean score of ranging

between 2.00 to 3.00. Hence the impact on takk variables in assessing the performance
of the company are important. Among these bt Market diversification shows a mean

score of 2.05 which is ranked as 1 and the sssdt of the performance of the firm is

based on market diversification.

Research Centre for Management and Social Studies




International Journal of Capacity Building in Education and Management (IJCBEM), Vol. 2, No 2,
May, 2014 Website: http://www.rcmss.com. ISSN: 2862312 (Online) ISSN: 2346-7231 (Print)
G.Jayanthi2014, 2(3):31-48

Export trend
The below table 5.2.3 shows the export trefithe select industry.
Table 5.2.3:Descriptive Statistics of Export perfomance

S. No| Export performance not so Not average | Fairly | Very total
good good good good

1 5 years ac 6 41 89 7 0 14<

2 At preser 8 122 19 0 0 14<

3 3 years from no 59 67 17 0 0 145

(Source : Primary data)

From the above table 5.2.3, it is clear that tkmod performance of the selected SME sector
is finding lot of problems such as, fluctoat in electricity which affect the productjon
price rise of raw materials, increasing cost nééinationalization, maintenance of R & D and
hiring skilled employees were some of the lemges faced by SMEs of Coimbatore. The
responses for the current trend seems to besatitfactory.

Fig 5.4% Export Trend
140

120 A

100

% / \ A

\ =¢—15 years ago

ee "4 =fli=2 At present
40

/ / \_ 3 3 years from now
0 -

T T I |} I r

not good Notgood average Fairly good Very good
so good

From the above diagram 5.4, it is clear that, 5 years ago, their export position was averagerage
and expectéd to be very good. Ihree years tmoow, fhe expected position seems to be
good

Mean ranks towards rating export trend of the Canpany

Hs: There is no significant difference between mesrks towards rating export trend of the
Company
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Table 5.2.4: Mean ranks towards rating exporttre of the Company

Rating export trend of the Company Mean df Chi square | P value
S.No Rank value
1 5 years ag 1.31
2 At preser 2.12 2 147.94. | .000**
3 3 years from no 2.57

(Source : Primary data) (**P<0.001)

From the result of Freidman test, as observadable 5.2.4, since P value is less than 0.01,
the null hypothesis is rejected at 1 percent le¥significance. Hence it is concluded that there
is a significant difference between mean ranksatow rating of export performance of the
Company. The chi square value is 147.942 atdegrees of freedom and the p value is
0.000. Hence itis lesser than the p value.@f @nd its is significant at 1 percent level., So
the null hypotheses gets rejected and it is looed that there is a significant difference
between mean ranks towards rating export perfoceafthe Company.

OVERALL INTERNATIONAL PERFORMANCE:

Financial Assessment of Growth variables

The growth variables such as, asset value,tppaivth, sales volume, share of export sales
against domestic sales, share of profit frorerimtional growth and finally the enterprise

value were taken for assessing the total pmdoce of the company. Out of 143

companies, only 58 companies have given the throlata for finding the performance of

the company. The international export performare 5 years (2006-2011) were collected
from 58 firms. The results of relationship withe performance indicators are shown
below.

Table 5.3.1: Firm’s Export Performance Variables for the year 2006-2007

Asset growth of

CORRELATION value Profit growth Sales volume | enterprise value
Asset value 1 .996(*) .991(*) .978(*)
0 0 0

Profit growth 1 .990(*%) .989(*)
0 0

Sales volume 1 .984(*)
0
Growth of enterprise value 0

Source : primary data(** Correlation is signifi¢aat the 0.01 level (2-tailed).

From the above table 5.3.1, The correlation coieffit between asset value and profit growth
is 0.996 which indicates a value of nearlpy 1100% which shows a positive relationship
or a perfect direct relationship between asaktevand profit growth at the significant level
of 1%. The P value is less than 0.01 and hethee results are significant.. Also from the
above table almost all the results shows actipositive relationship with other factors
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selected in growth table. Hence it is conclutieat, the enterprise value is having a
positive relationship with all the other perfance variables and the results found to be
statistically significant with p value lessth@a.001.

DEMOGRAPHIC FACTORS & FIRM'S INTERNATIONAL GROWTH

The firm’s international growth is assessed hydifig the association between the
demographic variables and the overall growthtofac considered for the study. It is also
attempted to find the relationship betweenrowgh variables through cross tabulation and
correlation analysis. The results are preseimetie following tables.

Association of International Growth Variables ard demographic factors

The Oneway anova test is conducted to knowabsociation with the performance variables
and the demographic factors.(position of thepeedent, number of countries exported and
number of years of experience in internationaikats)

5.4.1.1 Association with the designation of ¢éhrespondents and International Growth

H, : There is no significant association betwabe designation of the respondents and
International Growth of the firm.

Table 5.4.1.1: Designation of the respondents anite International Growth

International Growth Designation N Mean SD | Fvalue P value
Assessing Marketing Manager 7 16.14 2.478
Performance Export Manager 41 18.17 1.243
Vice President 12 18.25 622 4.231 0.007*
Entrepreneur 83 17.73 1.562
Total 143 17.83 1.526
Export performance Marketing Manager 7 11.57 1.272
Export Manager 41 11.34 1.087
Vice President 12 11.42 1.240 1.340 0.264
Entrepreneur 83 11.72 1.119
Total 143 11.58 1.128
Organisational Marketing Manager 7 9.43 2.299
Performance Export Manager 41 10.00 1.414
Vice President 12 9.83 1.528 1.575 0.198
Entrepreneur 83 9.88 1.596
Total 143 9.89 1.566
Overall Marketing Manager 7 36.71 5.438
Performance of IM Export Manager 41 39.29 3.881
Vice President 12 40.75 2.896 3.140 0.027*
Entrepreneur 83 39.27 3.361
Total 143 39.27 3.629
Average Growth of Marketing Manager 7 14.424 5.049
Export Export Manager 41 19.713 8.906
Vice President 12 20.790 7.635 1.094 0.354
Entrepreneur 83 20.460 10.252
Total 143 19.978 9.506

Source : Primary data) (*P<0.05
y
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From the above table 5.4.1.1, the anova requitenpts that the variables for assessing the
performance shows a significant result of I&sst0.05 and the p value is 0.007. The overall
performance in International Market also skowvalue of 0.027 which is less than 0.05.
Thus the null hypotheses is rejected for thoseiables. The other variables of Export
performance, Organizational performance, and aherage growth of export are not
significant, since the global market perforcarmf a firm is not depending on the
designation of the respondent alone. But on thHeoley assessing the performance variables
and considering the overall performance of thiernational market shows an association
with the designation of the respondents, sihge tlesignations will differ in terms of
knowledge, decision making and experience ieridtional operations.

Association between Number of countries exporteé@nd International Growth

Hs : There is no significant association betweemder of countries exported and the
International Growth of the Company

Table 5.4.1.2: Association between Number of cotries exported and the International Growth

Intgrrnoa\llvtc;]nal Cgluoﬁtﬁ; . N Mean SD F value P value

Assessing Below 5 8 16.63 2.200

Performance 6-10 17 17.47 2.239
Above 10 118 17.96 1.310 3.497 0.033*
Total 143 17.83 1.526

Export Below 5 8 11.50 1.414

performance 6-10 17 11.59 1.228
Above 10 118 11.58 1.104 0.21 0.979
Total 143 11.58 1.128

Organizational Below 5 8 9.50 1.604

Performance 6-10 17 9.41 1.543
Above 10 118 9.98 1.563 2.254 0.049*
Total 143 9.89 1.566

Overall Below 5 8 37.63 5.208

Performance of 6-10 17 38.65 3.983

IM Above 10 118 39.47 3.451 1.264 0.286
Total 143 39.27 3.629

Average Growth Below 5 8 17.785 8.725

of Export 6-10 17 18.198 7.297
Above 10 118 20.383 9.843 0.615 0.542
Total 143 19.978 9.506

(Source : Primary data) (* p <0.005)

From the above table 5.4.1.2 , the anova resclsify that the assessing performance
shows a significant result of p value 0.033 ahhis less than 0.05 (5 %). This shows that
the export performance is depending on thehbarmof countries exported. And also
organisational performance shows a significesgult of p value 0.049 which is less than

B (1)
\ )
==

Research Centre for Management and Social Studies



International Journal of Capacity Building in Education and Management (IJCBEM), Vol. 2, No 2,
May, 2014 Website: http://www.rcmss.com. ISSN: 2862312 (Online) ISSN: 2346-7231 (Print)
G.Jayanthi2014, 2(3):31-48

0.05 and it is significant at 5 % level. Thisosls that the organisational performance is
associated with the number of countries expodimce experiential knowledge also
increases. All the other performance variablee dnigher than 0.05 and hence the null
hypotheses gets accepted at 5 percent leveis doncluded that there is no  significant
association between number of countries exgael the overall performance and growth
of firms.

Association with number of years of experienceni International Markets and
International Growth.

Hs: There is no significant association betwBember of years of Experience in
International Markets and the International Gtow

Table 5.4.1.3 Number of years of Experience in letnational Markets and the International Growth

International Growth No. of years of N Mean value sD F value P value
experience
Assessing Below 10 37 17.59 2.047
Performance 10-20 81 17.91 1.343 0.571 0.566
Above 20 25 17.88 1.166
Total 143 17.83 1.526
Export Below 10 37 11.41 .985
performance 10-20 81 11.70 1.188
Above 20 25 11.44 1.121 1.124 0.328
Total 143 11.58 1.128
Organisational Below 10 37 9.22 1.566
Performance 10-20 81 10.19 1.441 5.153 0.007**
Above 20 25 9.92 1.706
Total 143 9.89 1.566
Overall Below 10 37 38.22 4.224
Performance of 10-20 81 39.65 3.395
M Above 20 25 39.60 3.227 2.151 0.120
Total 143 39.27 3.629
Average Growth Below 10 37 18.3120 7.602
of Export 10-20 81 20.4476 9.670 0.789 0.456
Above 20 25 20.9257 11.414
Total 143 19.9786 9.5064

(Source : Primary data) (** p <0.001)

From the above table 5.4.1.3, itis evident frdne anova results, that the number
of years of experience in international markets the respondents is associated with the
organizational performance of the firm. Since thevalue is 5.153 and the P value is 0.007 ,
which is less than 0.05, it is significant at 9é&gel. Hence the null hypotheses gets rejected
and there is a strong association with the nunobeyears of experience in international
market by the respondents and the organizatioedlognance. The respondents with
international experience will try to influence thénternationalization process of the firms .
All the other performance variables are not ificgmt with number of years of experience
with the growth variables.
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Relationship between overall Performance andverall Growth

The international export performance and theralvegrowth of the firms are cross tabulated
and the results are found through chi squareysisal

Level of Growth of Export and Level of Performanceof International marketing

H.: There is no significant relationship betwelea level of growth of export and the level
of performance in International markets.

Table 5.4.2 Level of Growth of Export and Level oPerformance of international Marketing

Level of Level of Performance of IM
growth of
export Low Average High Total
Low 19 14 0 33
(57.60%) (42.40%) (0.00%) (100%)
[51.4%] [19.7%)] [.09%] [23.19%]
Average 17 44 12 73
(23.30%) (60.30%) (16.40%) (100%)
[45.9%)] [62.0%)] [34.3%] [51.0%]
High 1 13 23 37
(2.70%) (35.10%) (62.20%) (100%)
[18.3%)] [65.7%)] [25.9%] [100]
Total 37 71 35 143
(25.90%) (49.70%) (24.50%) (100%)
[100%] [100%] [100%] [100%]

(Values in Parentheses () shows the row tptakhows the column total)
(Source ; Primary data )(**P<0.001)

Table 5.4.2.(a) - Chi-Square results

Value df Asymp. Sig. (2-sided)
Pearson Chi-Square 55.735(a) 4 0
Likelihood Ratio 59.286 4 0
Linear-by-Linear Association 47.585 1 0
N of Valid Cases 143

(a 0 cells (.0%) have expected count less thdin& minimum expected count is 8.08.)

From the above table 5.4.2(a), the level of dghowef exports and the performance of the
company in International marketing is crossutated and the results shows a chi square
value of 55.735 at 4 degrees of freedom ané& FRhvalue is 0.000. From this it is observed
that, thereis a statistically significant sagation between the growth of Exports ahd t
performance of the company in International mankgt

Relationship between Average Growth of exports anfirm’s overall international growth
All the growth variables are correlated fadfout the relationship with each other. The
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below table brings the correlation results.

Hss :There is no significant relationship with oakrexperiential knowledge with respect to
overall performance, average growth, and ovdralriers of internationalization.

Table 5.4.3.Firm’s overall international growth

Correlations Average Growth of Export
Overall Performance In international markets 0.541(*)

(** Correlation is significant at the 0.01 lev&-{ailed).

From the above table 5.4.3, the coefficient betw®verall Performance In international
markets and Average Growth of Export the p valee.541, nearly 54 % which shows a
positive relationship between Average growth xjpaet and Overall performance in the
international markets, which is significant at leel.

FINDINGS & IMPLICATIONS

It is clear that, the growth and performanckthe firm can be measured through the
sustainability of the firm in international matk and dependant on the profitability of the
firm. Our framework suggests that entrepreneursl Wi stimulated by their current
international operations and experience to furthiarnationalize. It is therefore recommended
that capitalizing on the firm’s current internai# exposure by intensifying the relationship
with buyers, partners, or key stakeholdetahta, Ireland et al. 200Q. By doing so, further
international opportunities could emerge and cddddentified, and could be exploited by the
entrepreneurial firm. McDougall and Oviatt (1996dted that firms that had increased
international sales exhibited superior performance.

The important empirical findings are as follows.

= 61.54% have confirmed that the firm has been paptisly involving in innovation
and adoption of technology.

& Export growth revenues shows the high mearorescof 4.71 and export
profitability shows the next mean score of 4.55.

& The anova results prompts that the varialilesassessing the performance shows a
significant result of less than 0.05 and theajue is 0.007. The overall performance
in International Market also shows a valtedd27 which is less than 0.05. Thus
the null hypotheses is rejected for those aldeis

& The anova results clarify that the assesgiagormance shows a significant result
of p value 0.033 which is less than 0.05 (5 W)is shows that the export
performance is depending on the number of cmmtexported. And also
organisational performance shows a significaedult of p value 0.049 which is
less than 0.05 and it is significant at 5 % leVdlis shows that the organisational
performance is associated with the numbecoahtries exported.

& There is a strong association with the numbey®@drs of experience in international
market by the respondents and the organizaticearémnance.

& There is a statistically significant associatibetween the growth of Exports and
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the performance of the company in Internationatkeiing.(p value is 55.735 and is
significant at 1 % level)

& There exists a statistical Relationship betwegardge Growth of exports and firm's
overall international growth ( correlation vaise.541 at 1 % level of significance)

It is inferred from the empirical findings th#tese firms, based on their existing
internationalization intensity, must have undertakeome action to achieve greater
performance. These firms carried out competitadvantages, export intensity, proactiveness
and management’s involvement that mediates therfiationalization and firm performance”

relationship. This study has made a contriloutio the select SMEs by showing the
relationship of firm specific advantages foeimational growth and export advantage and
financial performance for overall growth. Expogis the effective strategy of foreign

activity and more involvement, commitment willead them towards financial

performance. The implication is that SMEs sHoowbt stop with exporting alone but,

explore opportunities to get benefits from the@wth potential associated with international
assignments.

CONCLUSION

According to the findings ofOECD (2009) Growth and knowledge-related motives are
influential in driving SME internationalization. @mth-related factors appear to be increasingly
important to SMEs, reflecting their rising appréica of the international pathways and
associated opportunities for future business growkrther, Bloodgoo@t al. (1996) found
that internationalization was fairly associatedhwitentures that reported higher profi@sirgel

et a(2001) detected that firms with international operatioaported higher productivity and
sales growth but not employment growth Also& Beamish (2001)supports the opening of
subsidiaries and offices in foreign countriesidatks the internationalization activity and
impacts firm performance. Thus it can be conclutleat, the firm's accumulation of
internationalization knowledge will enhance thetal performance of the firm and its
increased investment in abroad can result igheli sales volume, Profit maximisation,
Increase in enterprise value, Market expansion a®Veral benefits for overall firm's
growth.

Thus it is concluded that, international growthterms of  being more entrepreneurial,
gaining more foreign buyers and the number abn financial predictors of
internationalization are playing more dominanerdghan the macroeconomic performance of
the firm.
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